
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This Issue Contains: 
 

Sr. NO 
 

Title P 

1 PRO-ENVIRONMENTAL PRODUCTS: MARKETING 

INFLUENCE ON CONSUMER PURCHASE DECISION Muhammad 

Ali and Muhammad Amir  

 

1-15 

2 IMPACT OF EFFECTIVE ORGANIZATIONAL 

CHARACTERISTICS ON ADOPTION OF CUSTOMER 

RELATIONSHIP MANAGEMENT IN MELLI BANK BRANCHES 

IN KHUZESTAN PROVINCE-IRAN Mohammad Ali Enayati Shiraz, 

Elham Ramezani 
 

20-27 

3 ASSESSING THE IMPACT OF SERVICE QUALITY ON 

CUSTOMER LOYALTY USING MODEL ENHANCED OF 

KITAPCI Maryam Nejadjavad, Shahram Gilaninia 

 

28-35 

4 UNIVERSITY STUDENTS’ PERCEPTION OF VOLUNTARY 

COUNSELLING AND TESTING OF HIV/AIDS IN RIVERS 

STATE, NIGERIA Dr. Maxwell. D. Eremie, Mrs. Margaret, Kennedy 

 

36-44 

5 THE FACTORS AFFECTING ATTITUDES AND PURCHASE 

INTENT FOR LUXURY FASHION GOODS: AN EMPIRICAL 

STUDY OF PAKISTANI MARKET Muhammad Ali, Muhammad Amir, 

and Muhammad Wasim Akram 

 

45-59 

 

 

ISSN: 2223-5833 
Vol. 5, No. 6 

January, 2016 
 

Arabian Journal of Business & 

Management Review (Oman chapter) 

 

Publisher: Sohar University of Oman & ZARSMI, UAE 
An Online Open Access Monthly Journal 

 

 

 
 
 

 

 
 

URL: www.arabianJBMR.com 

Email: editor@arabianjbmr.com 
 


